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Monitoring audio-visual media broadcasting through the Internet  
  

 

Background 

 

The current audiovisual media market in Albania includes: 

-7 national numeric networks (public and private); 

-46 analog TV subjects; 

-59 radio subjects; 

-2 private satellite platforms; 

-76 cable subjects; 

-11 IPTV / OTT; 

-7 television on the Internet; 

-1 service provider based on IPTV / OTT; 

-2 satellite service providers; 

-3 cable service provider 

This quantitative spectrum of broadcasts shows media diversity regarding circulation of 

information as well as the education and entertainment of the public. Albanian Medias are source 

of information for nearly 10 million Albanian and Albanian speakers (who, apart from Albania, 

live in Kosovo, Macedonia, Montenegro or the diaspora of Europe, USA, etc.). 

  

 

Legal framework 

 

The Law No 97/2013 "On audiovisual media in the Republic of Albania", approved by the 

parliament in March 2013, defines the role of AMA for monitoring online audiovisual services, 

licensing procedures, authorizations, periodic renewal, etc.  At the time when the law came into 

force in the audiovisual market there were no IPTV and OTT services, as a result, AMA has lately 

prepared and approved a sub-legal acts for the regulation of these services.  

Still no subject has presented any interested in providing online radio service. Meanwhile, until 

now, AMA has authorized 7 online television. For these services, regular monitoring is done 

regarding their broadcasting in compliance with legal requirements as well as it is done for the rest 

of the subjects in the audiovisual market. 

The content of the licensed analogue television stations that are streamlined on website or on the 

YouTube channel are not part of the AMA’s legal and sublegal framework. But, when AMA has 

estimated that a TV channel broadcast has a harmful content that does not comply with the 

applicable law requirements, then we have asked the entity to remove the content even from the 

website or the YouTube channel. So far, the subjects have shown understanding and have 

implemented AMA's request. 

 

 

Challenges 

Based on the figures above, it is evident that there are currently few online TVs and no online 

radio. But this situation will change following the global trend. AMA just as it intervened with the 

adoption of sub legal acts for IPT and OTT audiovisual services, is looking at further 
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improvements for online radio and television. In favor of the regulation of authorization process 

for the interested subjects; for adaption of the infrastructure needed to monitor the content they 

emit; including specifications in the Broadcasting Code for internet-based broadcasting etc. 

 

  

   

 

 
 


